Content

CONTENT

PREFACE

INTRODUCTION

1 A THEORETICAL OVERVIEW: STATE- AND NATION-BUILDING

1.1 INTRODUCTION

1.2 NATION-BUILDING AS A SCIENTIFIC CONCEPT

1.3 THE STATE

1.4 THE NATION

1.5 NATIONALISM AND NATIONAL IDENTITY

1.6 STATE-BUILDING AND NATION-BUILDING IN THE THIRD WORLD
1.6.1 Additional Problems for Nation-Building in the Arab World
1.6.2 Consolidation of Territorial States — What Has Become of Nation-Building? .........cccvvcenrecnreonenrns

1.6.3 Weak
1.7 CONCLUSION

States and State Failure — The Lebanese Example

2 LEBANON'’S NATION-BUILDING EFFORTS

2.1 THE MANDATE Y1

2.2 THE NATIONAL PACT — A POWER-SHARING ELITE SETTLEMENT

{ARS: LAYING THE GROUND FOR CONFESSIONALISM

2.3 BREAKDOWN OF THE FIRST RIEPUBLIC AND A NEW ELITE SETTLEMENT: THE TA'IE ACCORD .covveerenine.

2.4 LEBANON’S POSTWAR ELITE UP UNTIL 2005
241 Decision-Makers

2411

2412 Religious Rebels
2413 Military
2414 Notables
2415 Entreprencuts
2416 Syria’s Client:
242 Opinion Leaders
2.4.2.1 Clergy
2422 Secrarian Elite Representations between 1992 and 2005
2423 Aspiring Elites
243 Women
244 Lebanese Elite Groups® Relevance for the Media

2.5 INSTITUTIONS OF UNITY - LEBANESE IDENTITY RECONSIDERED

2.6 CONCILUSION

Former Warlords

3 USING MEDIA FOR ADVANCING NATIONAL DEVELOPMENT

3.1 INTRODUCTION

3.2 DEVELOPMENT THEORIES
The Theory of Modernization
Dependency Theory
Development News
Arab Media and Development — A Short Detour

Conclusion of Theories on Media and Development — Preliminary Results ......ccooovveernrirorecreonens
3.3 MEDIA IN TIMES OF CONFLICT
3.3.1 Pcace Definitions
3.3.2 Crisis Reporting
3321 The Hate Journalism Concept by Johan Galtung

3322 The Elites” Use of Media in their Struggle over Hegemony in Multi-Ethnic Societies...............
3323 The Peace Journalism Concept by Johan Galtung
333 Media Use for Internal Conflict Resolution
3.3.31 Increasing the Quantity and Quality of Information
3332 Larly Warning Systems

3.3.4 Conflict Reporting — Preliminary Results

Conflict Resolution

Create Atmosphere for Peaceful Solutions
Mobilization of Like-Minded People for Peaceful Solutions




3.4 FUNCTIONS OF POLITICAL COMMUNICATION IN INTEGRATED AND SEGMENTLD SOCIETIES

3.4.1 Media and the Public Sphere
342 Functions of Mass Media in Integrated Societie
3.5 MEDIA OWNERSHIP
3.5.1 Media Ownership in the Arab World
352 Public and Private Media Ownership Reconsidered
353 Political Ownership
3.5.4 Access to the News Media in Media Systems Characterized by Political Ownership.......cooooercerevvinnns 100
3.6 CONCLUSION 107
4 PRELIMINARY RESULTS AND PROSPECTS FOR THE CASE STUDY 111
5 METHODS AND METHODOLOGY 115
5.1 METHODS AND DESIGN OF THE RESEARCH INTERVIEWS 116
5.1.1 Field Work in Lebanon — Interviews 116
512 Expert Interviews 117
513 Actor-Oriented Interviews with TV Staff 118
5.2 CRITICAL REFLECTIONS AND PROBLEMS OCCURING DURING FiLD RISEARCH 120
521 Problems Occurring during Field Research in Lebanon 120
6 LEBANON’S AUDIOVISUAL MEDIA SYSTEM - CONTESTED SPACE AFTER CIVIL WAR..... 123
6.1 LEBANESE TV — AN EARLY PRIVATE PUB1IC PARTNERSHIP 1958-1990 123
6.2 CHALLENGING A MONOPOLY — THE EMERGENCE OF PRIVATE MEDIA OUTLETS 123
6.3 BROADCASTING REGULATION AFTER THE CIVIL WAR — THE BROADCASTING ACT 124
6.3.1 The National Audiovisual Media Council (NAMC) 125
6.3.2 Broadcasting from Different Lebanese Regions vs. National Unity 126
6.3.3 Regulations Regarding Content 127
6.3.4 The Implementation Process of the Lebanese Media Law 128
6.4 POLITICAL COMPLIANCE OR POLITICAL INTERFERENCE? 131
6.4.1 Red Lines 132
6.4.2 Sharcholders 133
6.4.3 Financing 134
7 LEBANESE TELEVISION STATIONS 135
7.1 LEBANESE BROADCASTING CORPORATION INTERNATIONAL (LBCI) 135
7.11 From LBC to LBCl 135
712 LBCY’s Shareholders 139
713 Political Meddling at LBC1 141
7.1.4 Red Lines 144
7.15 Staff of LBCI 145
7.1.6 Programs 146
7.1.7 LBCI - “Pattiarch TV”? 147
7.1.8 Political Programs and News 147
7.1.8.1 The News 148
7.1.8.2 Other Programs 149
7.1.8.2.1 Kalam al-Nas 149
7.1.822 Bass Mat Watan 150
7.1.8.2.3 Naharkom Sa’id 151
7.1.8.2.4 Al-Shatir Yehki 152
7.1.8.3 Entertainment Shows and Reality TV 152
7.1.9 Conclusion 154
7.2 MURR TV — A CASE STUDY OF CLOSING DOWN A TV STATION 155
721 MTV — The Transformation from Entertainment Channel to the Station of the (Christian)
Opposition 155
722 Events Leading to the Closure of MTV 159
7.2.3 The Metn By-Elections, June 2, 2002 160
724 The Election and the Recurrence of Political Participation of Lebanese Christians ..o 161
7.25 Repercussions of the Election Victory for Murr TV 162
7.2.6 Reactions to MTV’s Closure 164
7.2.6.1 Media Reactions to the Closure 165
7.2.6.2 Failure at the Journalists’ Union and Silence of the NAMC 166
7.2.6.3 The Politicization of the MTV File 167
7.2.7 Rehabilitation of MTV, 169



T3 FUTURE TV

7.3.1 Rafiq Hariri — The Political Owner
7.3.1.1 Future TV and Rafiq Hariri
7.3.1.2 Future TV 1998-2000: Attacking the Government
7.3.1.3 Future TV in the Second Phase of Hariti’s Premiership 2000-2004 ........coocoocvciininircnicnnenens
732 Programs of Future TV
7.3.2.1 Sire Wenfatahit
7322 The News
7323 Other Socio-Political Show:
7324 Superstar
733 Staff at Future TV
7.3.4 Red Lines before the Hariri Assassination
7.35 Conclusion
7.4 AL-MANAR — THY: STATION OF ARABS AND MUSLIMS
7.4.1 Hizbullah and Al-Manar
7.4.1.1 Btief Outline of Al-Manar
7.4.1.2 The Target Audience of Al-Manar — The Umma according to Hizbullah ....
7.4.2 Hizbullah and Lebanese National Identity
7.4.3 Shareholders
7.4.4 Financing and Advertising
7.4.5 Programs of Al-Manar
7.451 The News
7.452 Political Programs
7453 Political Talk Show Hadith as-Sa’ah
7454 Fillers
7.4.5.5 Ramadan Scries
7.4.6 Red Lines
7.4.7 Conclusion
7.5 NATIONAL BROADCASTING NETWORK — ALSO KNOWN AS NABIH BERRI NETWORK (NBN) ...cceienniirncrines 212
7.5.1 Nabih Berri — Postwar Shiite zu’ama 213
7.5.2 NBN’s Shareholder. 215
7.53 NBN'’s Transformation into a News Station 217
7.54 Staff at NBN 219
7.5.5 NBN Programs 220
7.5.5.1 The News Program Al-Masa’iyah 220
7.5.5.2 The Political Talk Show Mukhtasar Mufid 221
7.55.3 Documentary Series about Lebanon 222
7554 Other Show: 224
7.5.6 Political Influence on NBN 225
7.5.7 Conclusion 227
7.6 NEX TV — THE SELF-PROCLAIMED “STATION OF THE OPPOSITION” 228
7.6.1 New TV — In Opposition to Rafiq Hariri 229
7.6.2 Political Interference 230
7.6.3 Staff and Sharcholders 235
7.6.4 New TV Programs 235
7.6.5 Political Programs and the News 236
7.0.6 Finances of New TV 238
7.0.7 Conclusion 239
7.7 TELE LIBAN — NATIONAL BROADCASTER? 240
7.7.1 The 1990s — A Hopeful Restart with New Programs 241
772 Staff 241
773 Finances and Advertisernent 242
774 The News 244
7.7.5 Political Interference 246
7.7.6 National Television? 248
777 The Decline of the Program 1998-2005 249
7.7.8 Outlook 250
8 CONTENT ANALYSIS 251
8.1 OBJECTIVE OF THI: CONTENT ANALYSIS 251
8.2 STATE OF THE ART OF CONTENT STUDIES OF LEBANESE TELEVISION 252
8.3 METHODOLOGY 254

8.4 QUANTITATIVE AND QUALITATIVEE CONTENT ANALYSIS OF LEBANESE NEWS 256




8.4.1 Selection of Newscast Populations 256
8.4.2 Time of Research, the Sample of Newscasts, Problems of Access to Material oo 257
8.43 Unit of Analysis 259
8.4.4 Preparation for Coding 259
8.4.5 The Coding Process 260
8.4.6 Quantitative Content Analysis of Lebanese News Bulletins 261
8.4.6.1 Presentation of the News — Establishing Hegemony 261
8.4.6.2 Content of Local News 267
8.4.6.3 Political Attitude Transmitted in News Items 271
8.4.6.4 Giving Voice to the “Own” Group 274
8.4.6.5 Location of Events in News ltems 276
8.4.6.6 Distribution of Officials, Ordinary Citizens and Clergy in News Bulletins oo 279
8.4.6.7 Coverage of the “Three Presidents” on the News 282
8.4.6.8 Government and Party Officials from “Own” Sectarian Group 283
8.4.6.9 Presentation of Opposition 286
8.4.6.10 Clergy on Lebanese News 287
8.4.6.11 Coverage of Christmas Day 2002 and Ashura 2003 289
8.4.6.12 Preliminary Results 292

8.4.7 Qualitative Analysis 293
8.4.7.1 Running order of the News and Framing of News Lvents 295
8.4.7.2 October 25, 2002 (Friday) 296
8.4.7.3 November 4, 2006 (Monday) 303

8.5 CONCLUSION 308
9 LEBANESE TV STAFF AS PART OF MEDIA ORGANIZATIONS 313
9.1 TYPOLOGY OF INTERVIEWED TV STAFF MEMBERS 319
9.1.1 Losers — Resigned 320
912 Pragmatics — Self-critical 320
9.1.3 Conformists — Opportunistic 321
9.1.4 Winners — Self-confident 321
9.2 PRELIMINARY RESULTS 321
9.21 Self-Censorship 325
9.2.2 Political Influence Peddling Directed at Journalists 326
9.3 CONCLUSION 328
10 FINAL ASSESSMENTS AND OUTLOOK 331
101 COVERAGE OF CONTENTIOUS 1SSUES — REDUCING OR EXACERBATING TENSIONS? coovvvisiicrererenieins 337
10.2 REACHING OUT BEYOND THE OWN COMMUNITY 340
10.3 JLEVISION’S ROLE IN SHAPING A NATIONAL IDENTITY 341
10.4 CONCLUSION 343
APPENDIX 1: CODEBOOK CONTENT ANALYSIS 1
APPENDIX 2: RUNNING ORDER OCTOBER 25, 2002 A%!
APPENDIX 3: RUNNING ORDER NOVEMBER 4, 2002 IX
APPENDIX 4: BIBLIOGRAPHY. XI




